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01 EXECUTIVE SUMMARY

1.1 INTRODUCTION

Columbia County, Georgia is bounded on the northeast by the Savannah River; to the north by Clarks Hill
Reservoir, to the west by McDuffie County and to the southeast by Richmond County. Blessed with an
abundance of natural resources, the County also includes the incorporated cities of Harlem and Grovetown as
well as the unincorporated area of Evans. In 2020, Evans, Georgia was named Money magazine’s 2020 Best Place
to Live in America. Along with that recognition, Columbia County is experiencing phenomenal population growth.
Attracting new residents are plenty of good-paying jobs in healthcare, administration and the nearby military (Fort
Gordon & the U.S,Army’s Cyber Command). Each year Money examines thousands of U.S. cities and hundreds
of data points to create their “best places to live” list. Quality of life weighs heavily in their evaluation and in
addition to a low cost of living and high income levels they include the County’s parks and recreation, trails, water
access and events as contributors to Evans’ #| ranking.

The Parks, Recreation and Events Department is responsible for serving a growing community of over 160,000
citizens who can select from a variety of events, programs and recreational activities throughout the County.
They host nearly a million visitors each year, offering a multitude of active and passive use amenities including
campgrounds, a skate park, dog parks, concert venues, walking trails, athletic fields and a senior center. In an
effort to plan for the future, the department conducted this recreation master plan. The planning team of
Wood+Partners Inc., Next Practice, PROS Consulting, ETC Institute, Sabine & Waters and Cranston Engineering
was hired to assist with preparation of a comprehensive plan that addresses parks, facilities and programs

as well as establishing direction for the future. The plan responds to existing gaps in current programs and
facilities, unmet needs and anticipated need for future facilities and services. The plan also provides guidelines for
addressing the abundant natural resources found in Columbia County. The final chapter of the study provides an
action plan supported by implementation strategies.

EXECUTIVE SUMMARY |
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1.2 PLANNING PROCESS

The planning process involved a comprehensive community driven approach that assesses existing conditions and
plans for anticipated demographic changes within Columbia County. The planning process included:

® Public Outreach & Community Input through discussions with:
o Columbia County Commissioners
o Columbia County’s Park & Recreation Advisory Board
o Key Administrative and Department Staff
o Local focus/user groups
o A public input meeting
o Online questionnaire (SurveyMonkey); and
o A statistically valid needs analysis survey of Columbia County households

* A Community Profile, including:
o Demographic analysis
o Trends analysis
o Benchmarking

* A Park & Recreation Inventory & Assessment including:
o On-site inventory and analysis of existing parks & facilities
o System-wide observations & recommendations
o Development of Columbia County park models
o Recommended levels of service; and
o Geographical analysis through service area mapping

* A Recreation Program Assessment
* A Natural Resource Plan
* Capital Improvements Recommendations

* An Operational & Financial Analysis including:
o Facility rental rate comparisons
o Analysis of Potential Athletic Complex
o Operational & Staffing Overview
o Department Funding & Revenue Analysis

* A Strategic Implementation Plan

The public outreach and community input sessions each began with planning team introductions followed by an
explanation of the planning process. The team then presented and briefly discussed current and future demographic
projections and their implications to the plan. Lastly the meeting attendees were asked:

WHAT ARE WHAT IS THE ONE
THE CURRENT MOST IMPORTANT
STRENGTHS OF WHAT ARETHE ITEMTHAT YOU
THE COLUMBIA DEPARTMENT’S WOULD LIKE
COUNTY PARKS, UNMET TO SEE AS AN
RECREATION, OPPORTUNITIES? OUTCOME OF
AND EVENTS THIS PLANNING
DEPARTMENT? PROCESS?

Elected officials, focus groups and key County representatives were invited for separate interviews for the purposes
of receiving their specific and candid input. A list of participants and a compilation of responses are included in
Appendix A - Public Input - Comprehensive List of Comments.

EXECUTIVE SUMMARY 2
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1.3 PUBLIC WORKSHOP

On June 17,2021 a public workshop was held at the Columbia County Library to explain the planning process
and gather input from the community at large. At that meeting, participants used their smart phones or web
browsers to engage in answering live polling questions regarding demographics. The results were immediately
tabulated and then reported back to the group. Participants were then invited to speak about items important to
them. This meeting was also recorded and a video record made available through a YouTube link on the project
website.

Information gathered from the public workshop, the key leadership and focus group meetings produced
thoughtful ideas for consideration in the planning process. The consulting team used this input to create
questions for inclusion in the public opinion survey.

1.4 WEBSITE

For the purposes of continuing public input a new multi-lingual, ADA accessible website
(www.RecreateColumbiaCounty.com) was established for this plan. The site includes an overview of the project,
critical announcements and an online (SurveyMonkey) survey as well as links to other information platforms.
Following completion of the master plan, this website can be continued with periodic updates and maintenance by
the County.

1.5 STATISTICALLY VALID NEED ANALYSIS SURVEY

As a part of this plan, ETC Institute conducted a Needs Assessment Survey for the Columbia County Parks,
Recreation and Events Department during the fall of 2021. The purpose of the survey was to provide guidance to
the Department in establishing priorities for the future improvement of parks and recreation facilities, programs
and events within the County. The survey was designed to address key topics that were disclosed through
leadership and focus group meetings, website input and the public workshop that was conducted. This approach
allowed the survey questionnaire to be tailored to issues of strategic importance.

The statistically valid survey was administered by mail and online and issued to a random sample of households
with zip codes in Columbia County. A total of 535 households completed the survey. The results for the sample
of 535 households have a 95% level of confidence with a precision rate of at least +/- 4.2%. This implies that if the
survey process were repeated 100 times, there is a high degree of confidence that the results obtained would be
repeated 95% of the time. This distinguishes the results from other subjective community input methods.

1.5.1 MAJOR FINDINGS

Given below is a the summary of key findings from the survey results which are detailed in charts provided
later in Section 2.5 Statistically Valid Public Opinion Survey.

PARKS AND FACILITIES

EXECUTIVE SUMMARY 3
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PROGRAMS AND ACTIVITIES

FUNDING FOR IMPROVEMENTS

EXECUTIVE SUMMARY 4
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1.6 COMMUNITY PROFILE

A demographic analysis provides an understanding of the population within Columbia County, Georgia. This
analysis is reflective of the total population and its key characteristics such as age segments, income levels,
race and ethnicity.

It is important to note that future populations are all based on historical patterns and unforeseen
circumstances during or after the time of the projections could have a significant bearing on the validity of the
final projections.

1.6.1 DEMOGRAPHIC OVERVIEW

Columbia County has experienced exponential growth in recent years, increasing over 27% since 2010,
or 2.44% per year. This is over three times the national annual growth rate of .69%. The total number of
households has also increased substantially over the past 12 years.

Currently, the County’s population is estimated at 163,618 individuals living within 58,121 households. The
County’s per capita income ($44,838) and median household income ($96,127) are both higher than the state
and national averages. The County is beginning to age slowly and that trend is expected to continue with 22%
of residents now over the age of 55 years (up from 18% in 2010). This number is expected to grow steadily
over the next |5 years. The median age is now 38.4 years old which is in line with the U.S median ages of
38.5 years. By 2037, nearly one out of every three County residents is expected to be 55 or older.

The County’s population is becoming more racially diverse. While the numbers are dropping, White Alone
(65% in 2022 down from 76% in 2010) remains the largest racial group. Black Alone is the largest minority
making up 18% of the population, which is above the national average of 14%, but well below the State average
(33% Black Alone).

1.6.2 PARTICIPATION TRENDS

Overall, people are recreating more and the importance of living an active, healthy lifestyle is on the rise.
Local recreation trends show above average participation across the board with 39 of 46 tracked activities
having scores above the national average. This is indicative of an active population, seeking to participate in a
wide range of fitness, sports and outdoor activities.

For detailed information on Demographics and Trends, see Chapter 3.

1.7 PARKS & FACILITIES INVENTORY & ASSESSMENT

In the spring of 2021, site visits were completed to inventory and assess all of Columbia County’s parks and
facilities. The assessment included parks and recreation facilities under the purview of the Park, Recreation
and Events Department and included in a park inventory list provided by the Department. Collectively, the
team visited three Neighborhood Parks, four Community Parks, six (6) Regional Parks, two Natural Resource
Parks, six Special Purpose Areas and two trail heads comprising over 1,626 acres owned or operated by

the County. Of those sites, nine were rated as good, nine were rated as fair. Of the three remaining sites-
the Pollard House, a special purpose facility was deemed unusable and therefore, poor. Two sites were
undeveloped and therefore were not rated. Overall, parks and facilities appeared to be well maintained and in
acceptable condition for public use. The overall maintenance of existing facilities warranted a good rating.

For complete details and findings, see Chapter 4.

EXECUTIVE SUMMARY 5
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1.8 PARK CLASSIFICATIONS & RECOMMENDED LEVELS OF SERVICE

Following completion of park and facility inventory and analysis site visits, a customized series of park models
were developed specifically for Columbia County. These models were developed based on observations of
existing parks and the types of uses that could be commonly found within them.

1.8.1 PARK MODELS

This park system includes five park types which are Neighborhood Park, Community Park, Regional Park,
Natural Resource Park and Special Purpose Facility or Park. Additional information by park types including
their optimum size, potential locations and type of facilities most commonly found within them can be found
in Chapter 4. Park models should be considered a guideline for future park development.

1.8.2 RECOMMENDED LEVELS OF SERVICE

Levels of Service are guidelines that define geographic service areas based on population that support
investment decisions related to parks, facilities and amenities. Level of Service can and will change over time
as program lifecycles and demographics of the County change.

Park facility standard were analyzed using a combination of resource. These included; National Recreation
and Park Association (NRPA) guidelines; recreation activity participation rates reported by the Sports &
Fitness Industry Association’s (SFIA) 2021 Study of Sports, Fitness and Leisure participation; community and
stakeholder input; a statistically valid public survey, findings from the prioritized needs assessment report and
general observations.

Based on the recommended Levels of Service and recommended guidelines, the following are the park and
facility/amenity types that are currently underserved:

e Community Parks e Skate Parks e Multi-Purpose Rectangular Fields
*  Pickleball Courts *  Paved Trails * Indoor Recreation Space

*  Natural Resource Parks e Outdoor Pool * Indoor Aquatic Space

*  Basketball Courts e Picnic Shelters e Playground

* (Need in 5 years)
* Regional Parks » Splashpads
* Need in 10 years

For Level of Service Matrix defining future needs for the County see Chapter 4.

1.8.3 IMPROVEMENTS TO EXISTING PARKS AND FACILITIES

In addition to addressing Level of Service shortfalls, recommendations have been made to improve or add
to existing parks and facilities. Priority should be given to those renovating or upgrading parks and facilities
receiving a “poor’’ assessment rating during the inventory phase; followed by those receiving a “fair”
rating. Costs assigned are intended to upgrade the park or facility to “good” condition. Other possible
improvements have also been assigned to individual parks to help in offsetting facility shortfalls.

1.8.4 SYSTEM-WIDE ADDITIONS

Based on team site visits, a set of common, system-wide observations/recommendations have been included.
These recommendations can be applied to each park/facility in varying degrees and are based on team
assessment at the time of the site visit. These allowances are associated with enhancements to improve
ADA accessibility; improvements to strengthen place-making such as addition of shade elements; enhanced
landscaping and irrigation; and signage upgrades.

For additional information on Improvements to existing parks and system wide additions, see Chapter 4.

EXECUTIVE SUMMARY 6
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1.8.5 GEOGRAPHIC ANALYSIS THROUGH MAPPING

Service area maps (equity maps) and standard assist decision-makers in assessing where services are offered,
how equitable the service distribution and delivery is throughout the County and how effective the service is
as it compares to demographic densities. Service area maps were developed for each of the following major

assets:

Community Parks Diamond Fields

Neighborhood Parks Dog Parks

Regional Parks Multi-purpose Rectangular Fields
Natural Resource Parks Pickleball Courts

Paved Trails Picnic Shelters

Unpaved Trails Playgrounds

Basketball Courts Skate Parks

Splash Pads Tennis Courts

The source for the population used for standard development is the estimated 2022 population reported by
Environmental Systems Research Institute (ESRI).

To view the Equity Maps develop, see Chapter 4.
1.9 RECREATION PROGRAM ASSESSMENT

As part of the planning process, the consulting team performed an assessment of the programs and services
offered by the Department. The assessment offers perspectives on programs and service offerings and

helps identify strengths, weaknesses and opportunities regarding programming for residents in parks and
recreation facilities. It also assists in identifying what are considered core programs, program gaps and areas
for improvement in determining future programs and services for residents. The consulting team based these
findings and comments from a review of information provided by the County.

The assessment is summarized in Chapter 5 of this report.

1.10 NATURAL RESOURCE PLAN

As part of this study, a Natural Resource Management Plan was conducted to establish considerations for
managing natural resources through greenspaces, open spaces, trails and parks that occur within the County.
As the County and its recreation resources grow, it is important to insure that the natural resources within
the purview of the County are managed and protected in consistent ways. Through thoughtful consideration,
protection measures and procedures for unique or sensitive areas can be balanced with offering appropriate
recreation activities.

See Chapter 6 for the Natural Resource Plan

1.11 POTENTIAL ECONOMIC IMPACT OF A TOURNAMENT SPORTS COMPLEX

As part of this study the economic viability of a County tournament sports venue was assessed and contributing
features explored. A balance of rectangular multi-use fields (soccer, lacrosse, flag football & rugby) with other
specialty sports components such as archery, beach/sand volleyball, shooting, skateboarding and BMX is
suggested. A Site Feasibility Study/ Business Plan for a sports tourism facility is recommended, evaluating the ideal
composition of sports and adventure offerings for optimum economic impact and community use in Columbia
County. Comparable sports venues were also explored.

See Chapter 7 for additional information.

EXECUTIVE SUMMARY 7
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1.12 FINANCIAL SUSTAINABILITY AND FUNDING STRATEGIES

To sustainably manage the Department a series of financial areas of emphasis have been explored and action items
suggested for fundraising, partnering, government financing, cost recovery, enterprise management and operational
management. In addition, a series of possible funding and revenue strategies have been included for consideration.

For additional information on Financial Sustainability and Funding, see Chapter 7.

1.13 CAPITAL IMPROVEMENTS RECOMMENDATIONS

This capital improvements plan reflects community needs identified through the public input process; stakeholder,
staff and Commission member input; demographics; program analysis and physical analysis. The total proposed
Level of Service; possible improvements to existing parks/facilities and system-wide improvements are estimated
to be approximately $143,426,961. A park-by-park estimate has been provided in Appendix G, Park
Improvement and Renovation Capital Cost Estimates.

For additional information on capital improvement, see Chapter 8.

1.13 STRATEGIC IMPLEMENTATION PLAN

The Strategic Implementation Plan is meant to be a guideline for the following key areas:
e Parks &Trails
* Facilities
*  Recreation Programs
* Natural Resource Planning
*  Operations & Staffing

For Strategic Implementation Plan, see Chapter 9.

EXECUTIVE SUMMARY 8



COLUMBIA COUNTY, GA | PARKS AND RECREATION MASTER PLAN

02 PUBLIC OUTREACH &
COMMUNITY INPUT

2.1 COMMISSION, ADMINISTRATIVE & DEPARTMENT STAFF, KEY LEADERS, &
FOCUS GROUP MEETINGS

The planning and data collection process began with a series of (18) eighteen kickoff meetings held with
Commission members, Administrative Staff, key community leaders and focus groups. During these meetings
representatives of the planning team discussed data collection, expected project outcomes and the project
planning process. Attendees were asked to provide critical input. Invited participants included:

* Commission Members

* County Administration & Key Department Staff

* Parks & Recreation Advisory Board

* Convention & Visitors Bureau

* County School Superintendent

* User Groups representing various sports and activities
* Natural Resource Advocates

Each meeting began with introductions to the planning team members followed by an explanation of the planning
process. The team then presented and briefly discussed current and future demographic projections and their

WHAT ARE WHAT IS THE ONE
THE CURRENT MOST IMPORTANT
STRENGTHS WHAT ARE THE ITEM THAT YOU
OF COLUMBIA DEPARTMENT’S WOULD LIKE

COUNTY PARKS, UNMET TO SEE AS AN
RECREATION, OPPORTUNITIES?
OUTCOME OF
AND EVENTS THIS PLANNING
DEPARTMENT?

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT 9
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2.2 PUBLIC WORKSHOP

Using a similar format, a public workshop was held to explain the planning process and gather input from

the community at large. At that meeting, participants used their smart phones or web browsers to engage in
answering live polling questions. The results were immediately tabulated and then reported back to the group.
This meeting was also recorded and a video record made available through a YouTube link on the project website.
Information gathered from the public workshop and the key leadership/focus group meetings was used to create
questions for inclusion in the public opinion survey.

2.3 SYNOPSIS OF INPUT

The following provides an overview of input received from all groups:

STRENGTHS

o Great leadership, they listen
to the public and respond. Right
staff is in place.

o Facilities are well operated and
maintained.

o The department does a lot with
what they have.

o Programs are affordable.

o There is a good diversity of
offerings.

o The County has been acquiring
land to build future parks.

UNMET OPPORTUNITIES

o Provide what'’s missing. County
recreation shouldn’t compete with
the private sector.

o Continue trail development and
add “bike amenities” along the
trail.

o Large multipurpose tournament
facility with some artificial turf;
some natural grass.

o Plan for growth to the west,
such as another “Patriot’s Park”
type facility on the south side of
1-20.

o Need additional staff. There is
concern about burnout.

o Facility requests for: tournament
tennis; both tournament and
“plug-in” pickleball facilities;
gymnasium(s); Senior Center in
Evans/Grovetown area; pool; dog
park(s); park with zipline/ropes
course; e-sports gaming space;
remote control airplane facility;
kayaking facility.

o Public art in parks.

#1 MOST IMPORTANT THING

o Keep people active at all ages.

o Provide convenient parks with
less travel time to access.

o Provide parks where the
population is growing.

o Define what is really needed and
plan for future growth.

o Purchase land while it is
available.

o Evaluate what they have and is it
being well-used.

o Dream big but be realistic.

o Keep the citizens happy.

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT |0
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2.4 WEBSITE

For the purposes of maintaining open communication and additional public input a new multilingual, ADA
accessible website (www.RecreateColumbiaCounty.com) was established. The site includes an overview of the
project, critical announcements, information on the planning team and links to social media platforms frequently
used by the County for promoting programs and events. The website also hosted an online survey using www.
surveymonkey.com methodology with 474 participants taking the survey. Following completion of the master
plan, this website can be continued with periodic updates and maintenance by the County.

2.5 STATISTICALLY VALID PUBLIC OPINION SURVEY

As part of the master plan, ETC Institute conducted a statistically valid Needs Assessment Survey to obtain
additional public input during fall of 2021. The purpose of the survey was to gather feedback to guide planning
over the next 10 years. The survey was administered by mail and online to a random sample of households in
Columbia County. A total of 535 households completed the survey. The results for the sample of 535 households
have a 95% level of confidence with a precision rate of at least +/-4.2%. The report, Columbia County Parks,
Recreation and Event Needs Assessment Findings Report, Presented to the Columbia County Parks, Recreation, and Events
Department December 202 (issued under separate cover) contains charts showing the overall results of the
survey; a priority investment rating (PIR) that identifies priorities for facilities & programs; detailed benchmarking
analysis comparing Columbia County’s results to national results; tabular data showing the overall results for all
questions on the survey;and a copy of the survey instrument.A copy of the survey households recieved in the
mail can be found in Appendix B - Survey Instrument.

2.5.1 USAGE OF PARKS AND FACILITIES

Most households (93%) indicated they have visited parks or facilities offered by the County during the

last two years. When residents were asked how often they used parks/facilities in the last two years, 26%
indicated they visited at least two times a week; |3% visited parks/facilities once a week, 33% visited | to 3
times a month, and 29% visited County parks/facilities less than once a month during the last two years.

Ninety-two percent (92%) of respondents who visited parks/facilities rated the overall condition as
“excellent” or “good”. Of the 7% of households that indicated they had not visited County parks/facilities
during the last two years, the top reasons given were: lack of interest (38%), being too busy (28%) and lack of
awareness of the location of parks or trails (25%).

2.5.2 PARTICIPATION IN RECREATION PROGRAMS/EVENTS

Fifty-one percent (51%) of households surveyed indicated they have participated in recreation programs and/
or events offered by the County in the last two years. VWhen residents were asked how many programs/
events their household had participated in during the last two years, 38% indicated they had participated in

4 or more; 48% participated in two to three programs/events and 14% participated in one program/event
offered by Columbia County in the last two years.

Ninety-four percent (94%) of respondents who participated in programs/events rated the overall quality as
“excellent” or “good”. Of the 49% of households that indicated they had not participated in programs/events
during the last two years, the top reasons given were: lack of awareness of what programs are offered (42%),
lack of awareness of what events were offered (35%) and being too busy to participate in programs/events
(20%).

2.5.3 SOURCES OF INFORMATION ABOUT PROGRAMS/ACTIVITIES IN THE COUNTY

Fifty-nine percent (59%) of residents surveyed indicated that information from friends and neighbors is the
top source about parks and recreation programs and activities in Columbia County. Other sources include:
Facebook (42%), the County website (38%), banners at parks or City facilities (29%), and email notifications
from the County (23%).

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT | |



COLUMBIA COUNTY, GA | PARKS AND RECREATION MASTER PLAN

Based on the sum of their top three choices, the most preferred methods to communicate about parks and
recreation programs and activities were; |) email notifications from the County, 2) the County website, and 3)
Facebook.

2.5.4 POTENTIAL BENEFITS OF COLUMBIA COUNTY PARKS AND RECREATION SERVICES

Residents were asked their level of agreement with various statements about potential benefits of parks and
recreational facilities in the County. Ninety-three percent (93%) of respondents either “strongly agree” or
“agree” that “making Columbia County a more desirable place to live” is a potential benefit. Other statements in
which respondents “strongly agree” or “agree” include: “Helps to attract new residents and businesses” (88%),
“positively impacts economic/business development” (88%),“improves myl/household’s physical health and fitness”
(87%), “preserves open space and protects the environment” (83%) and “improves my/household’s mental health and

2.5.5 SUPPORT FOR ACTIONS TO IMPROVE THE PARKS AND RECREATION SYSTEM

Residents were asked to indicate their support for various actions the County could take to improve the
parks and recreation system. Eighty-six percent (86%) of respondents were either “very supportive” or
“somewhat supportive” of improving existing park buildings/recreation facilities and centers. Other possible
actions that residents were “very supportive” or “somewhat supportive” of include: improving existing
neighborhood and community parks (85%), developing walking and biking trails and parks (85%), developing
new trails and connecting existing trails (84%), improving existing playground areas (83%) and improving
connectivity/accessibility of trails (83%).

Based on the sum of their top four choices, the improvements respondents indicated they would be most
willing to fund were:

I New Trails and 2 Walking / Biking 3 New Swimming Pool / New Indoor
Connecting Existing Trails and Parks Aquatic Facility* Recreation Centers

Fifty-five percent (55%) of residents indicated they would be “very supportive” or *“ somewhat supportive”
of a property tax increase to fund ongoing maintenance and staffing to operate a new facility; 4% were “not
sure”, | 1% were “less supportive” and 20% were “not at all supportive” of a property tax increase.

*For recommendations addressing this topic, see Section 8.3 " Of-Note."

2.5.6 FACILITY NEEDS AND PRIORITIES

Facility Needs: Respondents were asked to identify if their household had a need for 4| types of parks and
recreation facilities and rate how well their needs for each were currently being met. Based on this analysis,
ETC Institute was able to estimate the number of households in the County that had the greatest “unmet”
need for various facilities.

The six parks and recreation facilities with the highest percentage of households that indicated a need for
the facility were: paved walking biking and hiking trails (59%), nature center/nature trails (49%), natural areas/
wildlife habitats (greenspace) (47%), boat ramps, kayak and canoe launches (46%), large multi-use community
parks (45%), and picnic shelters (44%). When ETC Institute analyzed the needs in the community, these same
six facilities had a need that affected more than 20,000 households. ETC Institute estimates a total of 15,534
households in Columbia County that have a need, have unmet needs for indoor walking/jogging tracks. The
estimated number of households that have unmet needs for each of the 41 types of parks and facilities that
were assessed are shown in the the charts on the following page.

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT |2
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2.5.6 FACILITY NEEDS AND PRIORITIES (CONTINUED)

ETC Institute (2021) Page v

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT |3
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2.5.7 FACILITY IMPORTANCE
In addition to assessing the needs for each facility, ETC Institute also assessed the importance that residents
placed on each. Based on the sum of respondents’ top four choices, the most important facilities to residents
were: paved walking, biking and hiking trails (30%), boat ramps, kayak and canoe launches (20%), indoor
aquatic/swimming facilities (20%) and natural areas/wildlife habitats (greenspace) (18%). The percentage of
residents who selected each facility as one of their top four choices is shown in the charts that follow.
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2.6 PRIORITY INVESTMENT RATINGS (PIR)

The Priority Investment Rating (PIR) was developed by ETC Institute to provide decision makers with an
objective tool for evaluating the priority that should be placed on parks and recreation investments. The rating
system was developed to identify the facilities and programs residents believe should receive the highest priority
for investments. Ratings reflect the importance residents place on items (sum of top 4 choices) and the unmet
needs (needs that are only being partly met or not met) for each facility/program relative to the facility program
that rated the highest overall. Since decisions related to future investments should consider both the level of
unmet need and the importance of the facilities and programs, the PIR weights each of these components equally.

The PIR reflects the sum of the Unmet Needs Rating and the Importance Rating as shown in the equation below:

PIR=UNR+IR

For example, suppose the Unmet Needs Rating for playgrounds is 26.5 (out of 100) and the Importance Rating
for playgrounds is 52 (out of 100), the Priority Investment Rating for playgrounds would be 78.5 (out of 200).

The following charts show the Unmet Needs Rating, Importance Rating and Priority Investment Rating for

facilities and programs.

2.6.1 HOW TO ANALYZE THE RATINGS

* High Priority Areas are those with a PIR of at least 100. A rating of 100 or above generally
indicates there is a relatively high level of unmet need and residents generally think it is important to fund
improvements in these areas. Improvements in these areas are likely to have a positive impact on the

greatest number of households.

* Medium Priority Areas are those with a PIR of 50-99. A rating in this range generally indicates
there is 2 medium to high level of unmet need or a significant percentage of residents generally think it is

important to fund improvements in these areas.

* Low Priority Areas are those with a PIR below 50. A rating in this range generally indicates there
is a relatively low level of unmet need and residents do not think it is important to fund improvements
in these areas. Improvements may be warranted if the needs of very specialized populations are being

targeted.

2.6.2 PRIORITIES FOR FACILITY INVESTMENTS

Based on the Priority Investment Rating (PIR), the following eleven facilities were rated as high priorities for

investment:

* Paved walking, biking and hiking trails (PIR=174)
* Indoor aquatic/swimming facilities (PIR=159)

* Indoor walking/jogging tracks (PIR=151)

* Natural areas/wildlife habitats (greenspace) (PIR=140)

* Nature center/nature trails (PIR=135)

* Shooting ranges for guns and archery (PIR=128)

* Boat ramps, kayak and canoe launches (PIR=113)

* Fishing areas (PIR=109)

* Unpaved hiking, walking, biking trails (PIR=109)

* Small neighborhood parks (PIR=101)
* Senior Centers (PIR=101)

The chart on the following page shows the Priority Investment Rating for each of the 41 facilities that were

addressed in the survey.
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2.6.3 PROGRAMMING NEEDS AND PRIORITIES

* Respondents were also asked to identify if their household had a need for 36 recreation programs and
rate how well their needs for each were currently being met. Based on this analysis, ETC Institute was
able to estimate the number of households in the County that had “unmet” needs for each program.

*  The six programs with the highest percentage of households that had needs were: adult fitness and
wellness programs (45%), adult arts, dance performing arts (30%), senior recreational programs (29%),
day trips/tours (28%), adult continuing education programs (27%) and special events (26%). VWhen ETC
Institute analyzed the needs in the community, all six of these programs had a need that affected more
than 12,000 households. ETC Institute estimates a total of 16,242 households in Columbia County have a
need, or had unmet needs for adult fitness and wellness programs. The estimated number of households
that have unmet needs for each of the 36 programs that were assessed is shown in the charts on the
following page.
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2.6.3 PROGRAMMING NEEDS AND PRIORITIES (CONTINUED)
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2.6.4 PROGRAM IMPORTANCE

In addition to assessing the needs for each program, ETC Institute also assessed the importance that
residents place on each. Based on the sum of respondents’ top four choices, the most important programs
to residents were: adult fitness and wellness programs (30%), senior recreational programs (21%), adult arts,
dance, performing arts (18%) and day trips/tours (17%). The percentage of residents who selected each
program as one of their top four choices is shown in the charts below.

CHAPTER TWO - PUBLIC OUTREACH & COMMUNITY INPUT |8



COLUMBIA COUNTY, GA | PARKS AND RECREATION MASTER PLAN

2.6.5 PRIORITIES FOR PROGRAMMING INVESTMENTS

Based on the priority investment rating (PIR), which was described above, the following programs were rated
as “high priorities” for investment:

* Adult fitness and wellness programs (PIR=200)
* Senior recreational programs (PIR=142)

* Adult arts, dance, performing arts (PIR=131)

* Day trips/tours (PIR=127)

* Adult continuing education programs (PIR=116)

The table below shows the Priority Investment Rating (PIR) for each of the 36 programs that were rated.
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2.6.6 CONCLUSIONS AND RECOMMENDATIONS

When analyzing the facilities and programs offered by Columbia County, paved walking, biking and hiking trails,
nature center/nature trails, adult fitness and wellness programs and adult arts, dance performing arts were

the items for which the highest number of residents had a need. Focusing on these items would provide

the greatest benefit for the largest number of residents within the County. Making certain the availability of
facilities and programming encompasses the greatest number of households ensures funding is appropriately
allocated to give the community the greatest benefit possible.

In order to ensure that Columbia County continues to meet the needs and expectations of the community,
ETC Institute recommends sustaining and/or improving the performance in areas that were identified as “high
priorities” by the Priority Investment Rating (PIR). The facilities and programs with the highest PIR ratings are

listed below.
FACILITIES PRIORITIES PROGRAMMING PRIORITIES
o Paved walking, biking, and hiking trails o Adult fitness and wellness programs (PIR=200)
(PIR=174)

o Senior recreational programs (PIR=142)
o Indoor aquatic/swimming facilities (PIR=159)
o Adult arts, dance, performing arts (PIR=131)
o Indoor walking/jogging tracks (PIR=151)
o Day trip/tours (PIR=127)
o Natural areas/wildlife habitats (greenspace)
(PIR=140) o Adult continuing education programs
(PIR=116)
o Shooting ranges for guns and archers
(PIR=128)

o Boat ramps, kayak and canoe launches
(PIR=113)

o Fishing areas (PIR=109)
o Unpaved hiking, walking, biking trails (PIR=109)

o Small neighborhood parks (PIR=101)

2.7 ONLINE SURVEY (SURVEYMONKEY)
2.7.1 METHODOLOGY

The Consulting Team conducted an online survey (powered by SurveyMonkey) to gain a better understanding
of the characteristics, preferences, and satisfaction levels of Columbia County. The survey was conducted for
eight weeks from November 2021 to January 2022 and received a total of 474 responses.The survey was
available in both English and Spanish.

This online survey mirrored the statistically valid survey conducted by ETC Institute. This allowed residents
who may have not been randomly selected to participate in the statistically valid surveys an opportunity to be
a part of the community input process.
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2.7.2 FINDINGS

QI: HAVEYOU OR ANY MEMBER OF YOUR HOUSEHOLD VISITED ANY PARKS OR FACILITIES
OFFERED BY THE COUNTY DURING THE LAST 2 YEARS (INCLUDING THE TIME BEFORE THE
COVID-19 PANDEMIC?

Based on the chart, an overwhelming number of people (98%) have used or visited the park before the

Q2: HOW OFTEN HAVE YOU VISITED COUNTY PARKS AND/OR FACILITIES DURING THE LAST 2
YEARS?

The chart shows that the three most popular answers are | — 3 times a month (28%), 2 — 4 times a week
(22%), and less than once a month (21%).
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2.7.2 FINDINGS

Q3: OVERALL, HOW WOULD YOU RATE THE PHYSICAL CONDITION OF ALL COUNTY PARKS AND/
OR FACILITIESYOU HAVEVISITED DURING THE LAST 2 YEARS?

92% of respondents rated the conditions of County Parks and/or facilities as “Good” or “Excellent”.

Q4: IFYOUR HOUSEHOLD HAS NOT VISITED ANY COUNTY PARKS OR FACILITIES DURING THE
LAST 2 YEARS, PLEASE CHECK ALL OF THE FOLLOWING REASONS YOU HAVE NOT VISITED BEFORE
THE COVID-19 PANDEMIC.

The top three reasons respondents gave for not visiting parks or facilities before the COVID-19 pandemic
were, they were Too Busy (31%), Lack of Features they wanted to use (29%), and not aware of Parks or Trails
Locations (22%).This mirrors results from the ETC survey and also results that the Consulting team typically
sees in online surveys nationally.
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2.7.2 FINDINGS

Q5: HAS YOUR HOUSEHOLD PARTICIPATED IN ANY RECREATION PROGRAMS OFFERED BY THE
COLUMBIA COUNTY PARKS, RECREATION,AND EVENTS DEPARTMENT DURING THE LAST 2 YEARS?

More than half the households (51%) have participated in a recreation event or program that was offered by
Columbia County, which is a very encouraging sign.

Q6: HOW MANY PROGRAMS OFFERED BY THE COLUMBIA COUNTY PARKS, RECREATION,AND
EVENTS DEPARTMENT HAVE YOU OR MEMBERS OF YOUR HOUSEHOLD PARTICIPATED IN DURING
THE LAST 2 YEARS?

78% of respondents who participated in a Columbia County Recreation Program in the last 2 years did so
multiple times.
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2.7.2 FINDINGS

Q7: HOW WOULD YOU RATE THE OVERALL QUALITY OF THE COLUMBIA COUNTY PARKS,
RECREATION,AND EVENTS DEPARTMENT PROGRAMS IN WHICH YOUR HOUSEHOLD HAS
PARTICIPATED?

91% of respondents rated the overall quality of Columbia County Programs at a level of “Good” or

Q8: IFYOUR HOUSEHOLD HAS NOT PARTICIPATED IN ANY COLUMBIA COUNTY PARKS,
RECREATION,AND EVENTS DEPARTMENT PROGRAMS DURING THE LAST 2 YEARS, PLEASE CHECK
ALL OF THE FOLLOWING REASONS WHY YOU MAY HAVE NOT PARTICIPATED, BEFORE THE
COVID-19 PANDEMIC.

The chart shows that 46% of people didn’t know what programs were offered, followed by 37% of people
didn’t know what events were offered.This presents a huge opportunity for the Department to increase its
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2.7.2 FINDINGS

Q9: FROM THE FOLLOWING LIST, PLEASE CHECK ALL OF THE WAYS YOU LEARN ABOUT COLUMBIA
COUNTY PARKS, RECREATION,AND EVENTS DEPARTMENT PROGRAMS AND ACTIVITIES.

The top 3 ways people learn about the events are Facebook (75%), Friends and Neighbors (54%), and People
using the County website (47%).

QI10: WHICH THREE METHODS OF COMMUNICATION WOULD YOU MOST PREFER THE COUNTY
USETO COMMUNICATEWITH YOU ABOUT RECREATION PROGRAMS AND ACTIVITIES?

When asked which of the communication methods they would prefer to be contacted by, 75% of respondents
would prefer to be contacted by Facebook followed by 54% of people wanting to be contacted through
E-mail notifications from the County.
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2.7.2 FINDINGS

QI 1: FROMTHE FOLLOWING LIST, PLEASE CHECK ALL OF THE ORGANIZATIONS THAT YOU OR
MEMBERS OF YOUR HOUSEHOLD HAVE USED FOR RECREATION AND SPORTS ACTIVITIES DURING
THE LAST 2 YEARS.

The chart below shows that 45% of people used Columbia County recreation Programs, followed by Public
or Private schools (39%) and Private / Non-profit youth sports leagues (29%).

QI12: HOW IMPORTANT DO YOU THINK IT IS FOR COLUMBIA COUNTY TO PROVIDE HIGH
QUALITY PARKS AND RECREATION PROGRAMS, PARKS, TRAILS,AND FACILITIES?

91% of respondents think that that it is very important that Columbia County should provide high quality
parks and recreation programs.
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2.7.2 FINDINGS

Q13: PLEASE INDICATE IFYOU OR ANY MEMBER OF YOUR HOUSEHOLD HAS A NEED FOR EACH
OF THE PARKS AND RECREATION FACILITIES/AMENITIES IN COLUMBIA COUNTY BY SELECTING
EITHER “YES” OR “NO. IF “YES,” PLEASE RATE HOW WELL YOUR NEEDS FOR FACILITIES/AMENITIES
OFTHISTYPE ARE BEING MET.

The most popular responses to needs the households are faced with are Paved Walking, Biking, and
Hiking trails (87%), Large Multi-use Community Parks (87%) followed by Natural Areas / Wildlife Habitats
(greenspace) (83%).
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2.7.2 FINDINGS

Q14: PLEASE INDICATE IFYOU OR ANY MEMBER OF YOUR HOUSEHOLD HAS A NEED FOR EACH
OF THE PARKS AND RECREATION FACILITIES/AMENITIES IN COLUMBIA COUNTY BY SELECTING
EITHER “YES” OR “NO” IF “YES,” PLEASE RATE HOW WELL YOUR NEEDS FOR FACILITIES/AMENITIES
OF THISTYPE ARE BEING MET. IF “YES,” HOW WELL ARE YOUR NEEDS BEING MET?

Based on the chart below the Baseball and Softball fields and Outdoor Amphitheater have the largest amount
of respondents stating their need is met.
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2.7.2 FINDINGS
QI15: WHICH FOUR FACILITIES/AMENITIES ARE MOST IMPORTANT TO YOUR HOUSEHOLD?

The most important facilities for the County residents are Paved Walking, Hiking and Biking Trails followed by
the Indoor Aquatic/Swimming Facilities and Unpaved hiking, walking, biking trails.
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2.7.2 FINDINGS

Q1 6: PLEASE INDICATE IFYOU OR ANY MEMBER OF YOUR HOUSEHOLD HAS A NEED FOR EACH OF
THE RECREATION PROGRAMS AN/OR EVENTS IN COLUMBIA COUNTY BY SELECTING EITHER “YES”
OR“NO” IF“YES,” PLEASE RATE HOW WELL YOUR NEEDS FOR PROGRAMS OF THIS TYPE ARE BEING
MET. DO YOU HAVE A NEED FOR THIS PROGRAM?

The three programs that have the largest needs are Special Events (59%),Adult Fitness and Wellness Programs
(57%), and Youth Sports Programs (49%).VWhile the programs that have the lowest need are Football
Programs (13%), E-sports (12%), and Lacrosse Programs (10%).
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2.7.2 FINDINGS

QI17: PLEASE INDICATE IFYOU OR ANY MEMBER OF YOUR HOUSEHOLD HAS A NEED FOR EACH OF
THE RECREATION PROGRAMS AN/OR EVENTS IN COLUMBIA COUNTY BY SELECTING EITHER “YES”
OR“NO” IF“YES,” PLEASE RATE HOW WELL YOUR NEEDS FOR PROGRAMS OF THIS TYPE ARE BEING
MET. DO YOU HAVE A NEED FOR THIS PROGRAM? IF “YES,” HOW WELL ARE YOUR NEEDS BEING
MET?

The facilities that meet the needs of the community the most are Baseball Programs, Soccer Programs, and
Youth Sport Programs.
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2.7.2 FINDINGS

QI18: WHICH FOUR PROGRAMS ARE MOST IMPORTANT TO YOUR HOUSEHOLD?

The programs that are the most important to the county households are Adult Fitness and Wellness
programs (25%), Special Events (22%), and Swim Lessons (19%).
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2.7.2 FINDINGS

QI19: PLEASE RATE YOUR LEVEL OF AGREEMENT WITH THE FOLLOWING STATEMENTS ABOUT
SOME POTENTIAL BENEFITS OF COLUMBIA COUNTY PARKS AND RECREATION SERVICES

92% of respondents either Agree or Strongly Agree that the Parks, Recreation and Events department Makes
Columbia County a more Desirable Place to live.

Agreement With Statements About Potential Benefits of Columbia
County Parks and Recreation Services

Makes Columbia County a more desirable place to live 56% 36%

Provides positive social interactions for me/househaold/family 45% 45%

Improves my (my household's) physical health and fitness 47% A2%

Improves my (my household's) mental health and reduces stress 49% 41%

Paositively impacts economic/business development 45% 44%
Helps to attract new residents and businesses | 52% 37%
Preserves open space and protects the environment | 47% 38%
Helps reduce crime in my neighborhood & keep kids out of trouble | 46% 36%

Increases my/household’s property value

g
S

38%

Promotes tourism to the County and the region 38

n\g

39%

|

Is age-friendly and accessible to all age groups 36% 39% %

Provides jobs/professional development for youth 34% 40% 4

2

Provides volunteer opportunities for the community 35% 37%

M Strongly Agree B Agree MW Neutral B Disagree Strongly Disagree
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2.7.2 FINDINGS

Q20: PLEASE RATE YOUR LEVEL OF SUPPORT FOR EACH OF THE FOLLOWING ACTIONS COLUMBIA
COUNTY COULD TAKE TO IMPROVE THE PARKS AND RECREATION SYSTEM.

The most supported actions to improve the parks system are Develop Walking/Biking Trails and Parks with
89% of the county supporting this. The other Action with the most support is Develop new Tails and Connect
Existing Trails with also 89% support followed by Improve existing neighborhood and community parks at
87%.
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2.7.2 FINDINGS

Q21: WHICH FOUR ACTIONS WOULD YOU BE MOST WILLING TO FUND?

When it Comes to the funding of these projects, the three with the most support is Develop New Swimming
Pool/ Aquatic Facility (40%), Develop New Trails and Connect Existing Trails (39%), and Develop walking/
Biking Trails (33%).
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2.7.2 FINDINGS

Q22: CONSTRUCTION OF CAPITAL PROJECTS ARE FUNDED THROUGH THE SPLOST PROGRAM.
HOWEVER, OPERATIONAL COSTS FOR NEW PROJECTS ARE FUNDED THROUGH THE COUNTY’S
GENERAL FUND. HOW SUPPORTIVE WOULD YOU BE OF A PROPERTY TAX INCREASE TO FUND THE
ONGOING MAINTENANCE AND STAFFING REQUIRED TO OPERATE A NEW FACILITY?

When it comes to raising the property tax, 69% of people were in support of the increase to fund
maintenance and operations of a new facility.

Q23: IFYOU HAD AN ADDITIONAL $100, HOW WOULD YOU ALLOCATE THE FUNDS AMONG THE
PARKS AND RECREATION CATEGORIES LISTED BELOW? [PLEASE BE SURE YOUR TOTAL ADDS UP TO
$100.]

If the residents were given $100, they would spend $21.1 1 on Acquisition and development of walking
and biking trails, they would spend another $20.57 on a New Indoor Swimming Pool and $18.23 on
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2.7.2 FINDINGS

Q24: PLEASE RATE YOUR LEVEL OF SATISFACTION WITH THE OVERALL VALUE THAT YOUR
HOUSEHOLD RECEIVES FROM THE COLUMBIA COUNTY PARKS, RECREATION,AND EVENTS
DEPARTMENT.

When it comes to the satisfaction level from the Parks, Recreation, and Events Department provides over
75% of the community is satisfied to some degree.

Q25: GIVENTHE RECENT COVID-19 PANDEMIC, HOW HAS YOUR AND YOUR HOUSEHOLD’S
PERCEPTION OF THE VALUE OF PARKS, TRAILS, OPEN SPACES AND RECREATION CHANGED?

Since the start of the Covid-19 Pandemic, over 67% stated that, for them, the perceived value of the parks,
trails and open spaces has increased, while only 2% perceived a decrease in value. This is a very encouraging
sign for the County going forward as it looks to grow and invest further in their system.
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2.7.2 FINDINGS

Q26: BASED ON YOUR PERCEPTION OF VALUE, HOW WOULD YOU WANT COLUMBIA COUNTY TO
FUND FUTURE PARKS, RECREATION, TRAILS,AND OPEN SPACE NEEDS?

62% of people said they would increase funding when it comes to the Columbia County Parks, Recreation
and Events Department which is another encouraging sign building upon the enhanced perception of value.

2.7.3 SURVEY RESPONDENTS DEMOGRAPHICS

QIl: WHAT ISYOUR GENDER?

When asked what their gender was 71% of the respondents identified as Female.
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2.7.3 SURVEY RESPONDANTS DEMOGRAPHICS

Q2: INCLUDING YOURSELF HOW MANY PEOPLE IN YOUR HOUSEHOLD ARE.

When considering the household members of survey participants, The largest age range was ages 35 — 44
(15%).The next largest groups were ages 10 — 14 (13%) and ages 5 — 9 (13%).

Q3: WHAT ISYOUR AGE?

In terms of the age of the survey respondents, 65% were between the ages of 35-54 indicating a high
response rates from families possibly with children.
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2.7.3 SURVEY RESPONDANTS DEMOGRAPHICS

Q4: HOW MANY YEARS HAVE YOU LIVED IN COLUMBIA COUNTY?

Almost half of respondents are fairly new and have lived in Columbia County for less than || years.

Q5: WHICH OF THE FOLLOWING BEST DESCRIBES YOUR RACE/ETHNICITY?

People were asked to identify themselves based on race and 86% of respondents said they were White,
followed by Asian/Pacific Islander (5%), Black/African American (4%), and Hispanic (4%).
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2.7.3 REVIEW

Based on the survey responses here is a synopsis of key findings:

* Respondents’ households had a much higher rate of visiting parks and facilities (98%) compared to
national averages that are between 80% - 90%.

*  The largest barriers to program participation were people didn’t know what programs were
offered (46%) and people didn’t know what events were offered (36%) indicating an opportunity for
increased marketing to improve community awareness.

*  91% of people think that that it is very important that Columbia County should provide high quality
parks and recreation programs which shows a community that sees the value in parks, recreation
and events.

*  The most needed facilities/amenities according to respondents were Paved walking, biking,
and hiking trails (87%), large multi-use community parks (87%), Natural areas/wildlife habitats/
greenspace (83%), and Nature center/nature trails (82%), showing community needs in
multipurpose active and passive outdoor recreation offerings.

*  69% of respondents were supportive of a property tax increase to fund ongoing maintenance and
staffing to operate a new facility.

*  Online survey respondents skewed heavily female (71%).
* The low representation in both the Black / African American community (4% of survey respondents,

19% of the Columbia County Population) and Hispanic (4% of survey respondents, 8% of the
Columbia County population) indicates an opportunity to better reach these demographics.
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03 COMMUNITY PROFILE

3.1 INTRODUCTION

A key component of the Parks and Recreation Master Plan (“Plan”) is a Demographic & Recreation Trends
Analysis. This provides the Department of Parks, Recreation and Events (“Department”) insight into the general
makeup of the population served and identifies market trends in recreation. It also helps quantify the market in
and around Columbia County (“County”) and understand of the types of parks, facilities, and programs / services
that are most appropriate to satisfy the needs of residents.

This analysis is two-fold — it aims to answer the who and the what. First, it assesses the demographic
characteristics and population projections of County residents to understand who the Department serves.
Secondly, recreational trends are examined on a national, regional, and local level to understand what the
population served wants to do. Findings from this analysis establish a fundamental understanding that provide a
basis for prioritizing the community need for parks, trails, facilities, and recreation programs.
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3.2 DEMOGRAPHIC ANALYSIS

The Demographic Analysis describes the population within the County. This assessment is reflective of the
County’s total population and its key characteristics such as age segments, race, ethnicity, and income levels. It is
important to note that future projections are based on historical patterns and unforeseen circumstances during
or after the time of the analysis could have a significant bearing on the validity of the projected figures.

3.2.1 DEMOGRAPHIC REVIEW

The infographic below provides an overview of the Columbia County populace based on population, age, race

/ ethnicity, and income.

POPULATION

» 163,618 Residents in 2022

»  2.44% Avg.Annual Growth since 2010

» 205,903 Residents in 2037

RACE / ETHNICITY

»  65% White
»  18% Black

»  7.78% Hispanic / Latino

3.2.2 METHODOLOGY

Demographic data used for the analysis
was obtained from U.S. Census Bureau
and from Environmental Systems
Research Institute, Inc. (ESRI), the
largest research and development
organization dedicated to Geographical
Information Systems (GIS) and
specializing in population projections
and market trends. All data was
acquired in July 2022 and reflects actual
numbers as reported in the 2010 and
2020 Census. ESRI then estimates

the current population (2022) as well
as a 5-year projection (2027). PROS
utilized straight line linear regression to
forecast demographic characteristics for
2032 and 2037.

DEMOGRAPHIC ANALYSIS
BOUNDARY

The County boundary shown to the
right was utilized for this demographic
analysis.

»

»

»

»

»

AGE

Median Age: 38.4
Largest Age Segment: 35-54

Continued Growth of 55+ through
2037

INCOME
Median Household Income: $96, 127

Per Capita Income: $44,838
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3.2.3 COUNTY POPULACE

POPULATION

The County’s population has experienced exponential growth in recent years, increasing over 27% from 2010
to 2022, or 2.29% per year.This is over three times the national annual growth rate of .69% (from 2010-2022).
The total number of households has also increased substantially over the past 12 years.

Currently, the population is estimated at 163,618 individuals living within 58,121 households. Projecting
ahead, the total population growth is expected to slow from its current rate, while still being well above the
national average. By 2037, the County’s population is projected at 205,903 residents (1.57% annual growth)
living within 72,375 households (1.49% annual growth).
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AGE SEGMENT

The County is beginning to age slowly, and that trend is expected to continue. 22% of residents are now over
the age of 55-years old (up from 18% in 2010) and that number is expected to grow steadily over the next |5
years. The County median age is now 38.4 years old (36.6 in 2010) which is in line with the U.S. median age
of 38.5 years. By 2037, nearly one out of every three County residents is expected to be 55 or older.

RACE AND ETHNICITY DEFINITIONS

The minimum categories for data on race and ethnicity for Federal statistics, program administrative
reporting, and civil rights compliance reporting are defined as below. The Census 2020 data on race are not
directly comparable with data from the 2010 Census and earlier censuses; therefore, caution must be used
when interpreting changes in the racial composition of the US population over time. The latest (Census
2020) definitions and nomenclature are used within this analysis.

* American Indian or Alaska Native: A person having origins in any of the original peoples
of North and South America (including Central America), and who maintains tribal affiliation or
community attachment.

e Asian: A person having origins in any of the original peoples of the Far East, Southeast Asia, or the
Indian subcontinent including, for example, Cambodia, China, India, Japan, Korea, Malaysia, Pakistan,
the Philippine Islands, Thailand, and Vietnam.

* Black or African American: A person having origins in any of the black racial groups of Africa.

* Hispanic or Latino: A person of Cuban, Mexican, Puerto Rican, South or Central American, or
other Spanish culture or origin, regardless of race.

* Native Hawaiian or Other Pacific Islander: A person having origins in any of the original
peoples of Hawaii, Guam, Samoa, or other Pacific Islands.
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Census states that the race and ethnicity categories generally reflect social definitions in the U.S.and are not
an attempt to define race and ethnicity biologically, anthropologically, or genetically.We recognize that the
race and ethnicity categories include racial, ethnic, and national origins and sociocultural groups.”

Please Note:The Census Bureau states that the race and ethnicity categories generally reflect social definitions in the
U.S. and are not an attempt to define race and ethnicity biologically, anthropologically, or genetically. We recognize that
the race and ethnicity categories include racial, ethnic, and national origins and sociocultural groups.They define Race
as a person’s self-identification with one or more of the following social groups:White, Black or African American, Asian,
American Indian and Alaska Native, Native Hawaiian and Other Pacific Islander, some other race, or a combination

of these. Ethnicity is defined as whether a person is of Hispanic / Latino origin or not. For this reason, the Hispanic /
Latino ethnicity is viewed separate from race throughout this demographic analysis.

RACE

The County’s current population is becoming more racially diverse.While the numbers are dropping, White
Alone (65% in 2022 down from 76% in 2010) remains the largest racial group. Black Alone is the largest
minority making up 18% of the population, which is above the national average of 14%, but well below the
average for the State of Georgia (33% Black Alone).The predictions for 2037 expect the population to
continue along these lines as the percentage of the White Alone population decreases, and we see an increase
in population for Black Alone, Two or More Races, Some Other Race, and Asian.
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ETHNICITY

The County’s population was also assessed based on
Hispanic/Latino ethnicity, which by the Census Bureau
definition is viewed independently from race. It is
important to note that individuals who are Hispanic/
Latino in ethnicity can also identify with any racial
categories identified above.

We see less growth in diversity here. Based on the
current 2022 estimate, people of Hispanic/ Latino or-
igin now represent approximately 8% of the County’s
population, up from 5% in 2010.This is still substantial-
ly below the national average (18.9% Hispanic/Latino),
and projections show this number will only grow to
9% by 2037.

HOUSEHOLD INCOME

The County’s per capita income ($44,838) and median household income ($96,127) are both higher than
the state and national averages. Per capita income is what is earned by each individual while the median
household income is based on the total income of everyone over the age of 16 living under the same roof.
This, coupled with the County’s affordable cost of living indicates that the average household could have
additional disposable income and be more willing to pay for activities that correlate with quality-of-life

indicators if they see the value in them.
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3.2.4 DEMOGRAPHIC COMPARATIVE STUDY

Figure 3.7 below is a summary of the County’s demographic figures. These figures are then compared to the
state and U.S. populations for perspective on a regional and national scale.The highlighted cells represent key
takeaways from the comparison between Columbia County and the national population.

l:l = Significantly higher than the National Average

|:| = Significantly lower than the National Average

2022 Demographic Columbia County, USA
Comparison GA T
Annual Growth Rate

£ 2.44% 0.74%
2 |(2020-2022)
% Projected Annual
nf':‘ Growth Rate 1.72% 0.70%
(2022-2037)
Annual Growth Rate
2.41% 0.76%
(2020-2022)
Average Household
. 2.79 2.58
Size
E . Ages 0-17 24% 22%
£ .E Ages 18-34 21% 23%
3_:" 2 |Ages 35-54 27% 25%
v E Ages 55-74 22% 23%
3 Ages 75+ 6% 7%
. White Alone 65.4% 69.2%
.E Black Alone 17.6% 13.6%
E American Indian 0.4% 1.3%
& |Asian 4.7% 6.1%
E Pacific Islander 0.2% 0.3%
E Some other Race | 2.ﬁ%| 7.1%
Two or More Races | 9.2% | 2.9%
o
£ Hispanic / Latino
g5 P / 7.8% 18.9%
= 5 |Origin (any race)
~ ®
2 =
S o
@ o
& & |All Others 92.2% 81.1%
I
8 |Per Capita
8 ° 544,838 $35,106
E -E Income
s &
e © [Median Household
-8 $96,127 $64,730
-5 Income
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3.3 RECREATIONAL TRENDS ANALYSIS

The Trends Analysis provides an understanding of national, regional, and local recreational trends as well
recreational interest by age segments. Trends data used for this analysis was obtained from Sports & Fitness
Industry Association’s (SFIA), National Recreation and Park Association (NRPA), and Environmental Systems
Research Institute, Inc. (ESRI). All trend data is based on current and/or historical participation rates, statistically
valid survey results, or NRPA Park Metrics.

3.3.1 NATIONAL TRENDS IN RECREATION

METHODOLOGY

The Sports & Fitness Industry Association’s (SFIA) Sports, Fitness & Leisure Activities Topline Participation Report
2022 was utilized in evaluating the following trends:

National Recreation Core v. Casual
Participatory Trends Participation Trends

The study is based on findings from surveys carried out in 2021 by the Physical Activity Council (PAC),
resulting in a total of 18,000 online interviews. Surveys were administered to all genders, ages, income levels,
regions, and ethnicities to allow for statistical accuracy of the national population. A sample size of 18,000
completed interviews is considered by SFIA to result in a high degree of statistical accuracy. A sport with a
participation rate of five percent has a confidence interval of plus or minus 0.32 percentage points at a 95
percent confidence level. Using a weighting technique, survey results are applied to the total U.S. population
figure of 304,745,039 people (ages six and older).

The purpose of the report is to establish levels of activity and identify key participatory trends in recreation
across the U.S. This study looked at | I8 different sports/activities and subdivided them into various
categories including: sports, fitness, outdoor activities, aquatics, etc.

CORE V. CASUAL PARTICIPATION

In addition to overall participation rates, SFIA further categorizes active participants as either core or casual
participants based on frequency of participation. Core participants have higher participatory frequency than
casual participants.The thresholds that define casual versus core participation may vary based on the nature
of each individual activity. For instance, core participants engage in most fitness activities more than 50-times
per year, while for sports, the threshold for core participation is typically |3-times per year.

In each activity, core participants are more committed and tend to be less likely to switch to other activities
or become inactive (engage in no physical activity) than causal participants.This may also explain why activities
with more core participants tend to experience less pattern shifts in participation rates than those with
larger groups of casual participants.

CHAPTER THREE - COMMUNITY PROFILE 49



COLUMBIA COUNTY, GA | PARKS AND RECREATION MASTER PLAN

3.3.2 IMPACTS OF COVID-19

Approximately 232.6 million people ages 6 and over reported being active in 2021, which is a 1.3% increase

from 2020 and the greatest number of active Americans in the last 5 years. There were more things to do as
outdoor activities thrived, fitness at home became more popular, and team sports started back up after the

COVID-19 hiatus.

Americans continued to practice yoga, attend Pilates training, and workout with kettlebells. They were drawn
to the ease of pickleball and the competitiveness of tennis. Many started at indoor climbing, while others took
to the hiking trail. The waterways traffic had an increase of stand-up paddlers, kayaks, and jet skis. Gymnastics,
swimming on a team, court volleyball, and fast-pitch softball benefited from the participation boom created
from the Olympics.

Water sports had the largest gain in participation rates.Activities such as kayaking, stand-up paddling, and
boardsailing/windsurfing all contributed to the 2.0 percent increase. Outdoor sports continued to grow with
53.9 percent of the U.S. population participating. This rate remains higher than pre-pandemic levels, having 6.2
percent gain over 50.7 percent participation rate in 2019.The largest contributor to this gain was trail running
having increased 5.6 percent in one year and 13.9 percent from 2019.

Generationally, fitness sports continue to be the go-to means of exercise for Boomers, Gen X, and Millennials.
Over half of the Gen X, Millennials, and Gen Z generation participated in one type of outdoor activity. Team
sports were heavily dominated by generation Gen Z.
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3.3.3 NATIONAL SPORT AND FITNESS PARTICIPATORY TRENDS

PARTICIPATION LEVELS

The top sports most heavily participated in the United States were Basketball (27.1 million), Golf (25.1
million), and Tennis (22.6 million) which have participation figures more than the other activities within the
general sports category. Baseball (15.5 million), and Outdoor Soccer (12.5 million) round out the top five.

BASKETBALL GOLF TENNIS BASEBALL SOCCER
27.1 MILLION 25.1 MILLION 22.6 MILLION 155 MILLION 12.5 MILLION

The popularity of Basketball, Golf, and Tennis can be attributed to the ability to compete with relatively small
number of participants, this coupled with an ability to be played outdoors and/or properly distanced helps
explain their popularity during the COVID-19 pandemic. Basketball’s overall success can also be attributed

to the limited amount of equipment needed to participate and the limited space requirements necessary,
which make basketball the only traditional sport that can be played at most American dwellings as a drive-way
pickup game. Golf continues to benefit from its wide age segment appeal and is considered a life-long sport.
In addition, target type game venues or Golf Entertainment Venues have increased drastically (72.3%) as a
5-year trend, using Golf Entertainment (e.g., Top Golf) as a new alternative to breathe life back into the game
of golf.

FIVE-YEAR TREND

Since 2016, Pickleball (71.2%), Golf- Entertainment Venues (51.3%), and Tennis (25.1%) have shown the largest
increase in participation. Similarly, Boxing for Fitness (21.4%) and Boxing for Competition (20.7%) have also
experienced significant growth. Based on the five-year trend from 2016-2021, the sports that are most
rapidly declining in participation include Ultimate Frisbee (-40.4%), Roller Hockey (-26.1%),Volleyball (Sand/
Beach) (-23.8%), Squash (-23.5%), Slow Pitch Softball (-21.9%), and Gymnastics (-20.7%).

ONE-YEAR TREND

The most recent year shares some similarities with the five-year trends; with Pickleball (14.8%) and Boxing
for Competition (7.3%) experiencing some of the greatest increases in participation this past year.The
greatest one-year increases also include Fast Pitch Softball (15.3%), Gymnastics (10.9%), and CourtVolleyball
(8.1%). Basketball (-2.2%), Flag Football (-1.6%), Indoor Soccer (-0.6%) and Baseball ( -0.5%) have shown a
five-year trend increase, but a one-year trend decrease. This is likely a direct result of coming out of the
COVID-19 pandemic. Similarly, other team sports such as Ultimate Frisbee (-5.8%), Slow Pitch Softball
(-5.4%), Roller Hockey (-5%), Racquetball (-4.8%) and Beach/Sand Volleyball (-3.1%), also had significant
decreases in participation over the last year.
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CORE V. CASUAL TRENDS IN GENERAL SPORTS

Highly participated in sports, such as Basketball, Baseball, and Slow Pitch Softball generally have a larger core
participant base (participate |3+ times per year) than casual participant base (participate I-12 times per year).
Due to the COVID-19 Pandemic, most activities showed a decrease in their percentage of core participants.
However, there were significant increases in the percentage of casual participation for Court Volleyball,
Pickleball, Fast Pitch Softball, Gymnastics and Lacrosse in the past year. Please see Appendix C - Core Vs.
Casual Participation Trends.

MNational Participatory Trends - General Sports

L. Participation Levels % Change
Activity
2016 2020 2021 5-Year Trend | 1-Year Trend
Basketball 22,313 27,753 27,135 21.4% -2.2%
Golf (9 or 18-Hole Course) 23,815 24,804 25,111 5.4% 1.2%
Tennis 18,079 21,642 22,617 _ 4.5%
Baseball 14,760 15,731 15,587 5.6% -0.9%
Soccer (Outdoor) 11,932 12,444 12,556 5.2% 0.9%
Golf (Entertainment Venue) 8,173 12,057 12,362 _ 2.5%
Softball (Slow Pitch) 7,690 6,349 6,008 -21.9% -5.4%
Football (Flag) 6,173 7,001 6,889 11.6% -1.6%
Volleyball (Court) 6,216 5,410 5,849 -5.9% 8.1%
Badminton 7,354 5,862 6,061 -17.6% 3.4%
Soccer (Indoor) 5,117 5,440 5,408 5.7% -0.6%
Football (Touch) 5,686 4,846 4,384 -14.1% 0.8%
Football (Tackle) 5,481 5,054 5,228 -4.6% 3.4%
Gymnastics 5,381 3,848 4,268 -20.7% 10.9%
Volleyball (Sand/Beach) 5,489 4,320 4,184 -23.8% -3.1%
Track and Field 4116 3,636 3,587 -12.9% -1.3%
Cheerleading 4,029 3,308 3,465 -14.0% 4.7%
Pickleball 2,815 4,199 4,819 _ 14.8%
Racquetball 3,579 3,426 3,260 -8.9% -4.8%
Ice Hockey 2,697 2,270 2,306 -14.5% 1.6%
Ultimate Frisbee 3,673 2,325 2,190 _ -5.8%
Softball (Fast Pitch) 2,467 1,811 2,088 -15.4% 15.3%
Lacrosse 2,090 1,884 1,892 -9.5% 0.4%
Wrestling 1,922 1,931 1,937 0.8% 0.3%
Roller Hockey 1,929 1,500 1,425 _ -5.0%
Boxing for Competition 1,210 1,361 1,460 20.7% 7.3%
Rugby 1,550 1,242 1,238 -20.1% -0.3%
Squash 1,549 1,163 1,185 -23.5% 1.9%
NQOTE: Participation figures are in 000's for the US population ages 6 and over
Moderate Moderate
Legend: - Increase Decrease
(03 to 253%) (0% to -25%) -
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3.3.4 NATIONAL TRENDS IN GENERAL FITNESS

PARTICIPATION LEVELS

Overall, national participatory trends in fitness have experienced strong growth in recent years. Many of
these activities have become popular due to an increased interest among Americans to improve their health
and enhance quality of life by engaging in an active lifestyle. The most popular general fitness activities in
2021 also were those that could be done at home or in a virtual class environment.The activities with the
most participation were Fitness Walking (1 15.8 million), Treadmill (53.6 million), Free Weights (52.6 million),
Running/Jogging (48.9 million), and Yoga (34.3 million).

e

FITNESS TREADMILL DUMBBELL FREE RUNNING / STATIONARY
WALKING 53.6 MILLION WEIGHTS JOGGING CYCLING
115.8 MILLION 52.6 MILLION 489 MILLION 324 MILLION

FIVE-YEAR TREND

Over the last five years (2016-2021), the activities growing at the highest rate are Trail Running (45.9%),
Yoga (30.8%), Dance, Step & Choreographed Exercise (13.3%), and Pilates Training (9.6%). Over the same
time frame, the activities that have undergone the biggest decline include: Group Stationary Cycling (-33.5%),
Traditional Triathlon (26.4%), Cardio Kickboxing (-26.1%), Cross-Training Style Workout (-24.4%) and Non-
Traditional Triathlons (-23.5%).

ONE-YEAR TREND

In the las